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Let is a company that is aiming to be the best gaming 
website out there. This company was founded by me, 
and it will have all the things you need for gaming.

Brand Story Voice
This website will have a great store, a comminacation 
system that will include text and voice chat, and video-
es all about your favorite video games for you to enjoy.
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Logo DesignsColor System
For the color pallete of this 
company, I chose a grey that is 
kind of bluish but not exactly. 
Dark colors are usually the best 
for gaming.

This logo design portays a 
gamer in 8bit style, which 
depending on what holiday 
or occassion, will be a differ-
ent gender or race.

43

file:F:\Branding%20Guide%202%20Electric%20Boogaloo\The%20Branding%20Guide\LOGO%20RELATED\8%20BIT%20LOGO_single.png
file:F:\Branding%20Guide%202%20Electric%20Boogaloo\The%20Branding%20Guide\LOGO%20RELATED\8%20bit%20logo%20Let%20illustrator%20skin%20color%202.jpg
file:F:\Branding%20Guide%202%20Electric%20Boogaloo\The%20Branding%20Guide\LOGO%20RELATED\8%20bit%20logo%20Let%20illustrator%20skin%20color%203.jpg
file:F:\Branding%20Guide%202%20Electric%20Boogaloo\The%20Branding%20Guide\design%202.jpg


The let wordmark logo is a font called gogopo-
sterpunch, I chose it because I needed a thicker 
slanted font. The font for description related to 
this company is the Source Sans Variable Font, 
it was recomended that i use a sans serrif font.

Typography

Source Sans Varaiable
ABCDEFGHIJKLMNOPQRSTUVWXYZ/
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stationary
For the stationary of anything you do, you should follow 
a three by three grid so that it will be very pleasing to any 
consumers eyes. We would like for anyone interested in this 
particular buisness to get a job here.
Standard US size should be 8.5x11 for letter, 8.5x14 for 
legal, and 11x17 for tabloid.

(Click Images to get a closer look.)
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The Importance of wireframes
Wireframes are basically the guidelines made by a 
website builder. You make the wireframe look as close 
to what the final product is as possible, we want to 
look very simple, not to many things on the screen for 
cosumers, otherwise they will lose interest.
(Click Images to get a closer look.)
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Personas For buisness
User Persona are basically the basis of your design 
on the buisness side of things. They represent 
possible customers you can have, so remember to 
reference them.
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Landing page
A landing page is what you get taken to when you 
click a web banner ad for a product. Like I said in 
the wireframe section, there should not be too 
much visuals, on a breif description, a slogan, and 
logos, as well as download links to the app stores.
(Click image to see website)
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There are all sorts of aspects of designing a web-
site, a loading screen, the web banner, etc. These 
also need to be consistent with the message of 
the company.(Click images to see more.)

Website Design

https://www.youtube.com/watch?v=fraes3lXFbc
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Present Your vision
This is is something we call an Investor 
Presentation, you have to show how 
your product will make us money, don’t 
make it to wordy though.
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INFOGRAPHIC
An infographic is a poster with a clear message 
having to do with data, sometimes used to 
market, and sometimes its just a conversation 
topic, make sure its understandable even 
without text.
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